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• TOPIC:  The need for well-designed parklands in urban areas is 
increasing as the process of urban consolidation proceeds. This 
seminar will explain the urban planning principles that lie behind 
the design of green spaces in cities, and give you the 
knowledge and printed resources to enable you to conduct 
field work that is easy to prepare and safe, but highly engaging 
for students. It also lends itself to a very small and neat topic for 
a geographic report, encompassing three sources of data - 
observation, photographic evidence, and student surveys. You 
will be guided through field work conducted by the presenter 
on the Gold Coast and in Brisbane, and will be readily able to 
adapt these resources to fit your urban location. This field work 
can be modified for all age groups, from primary school age to 
Senior students. It is applied by the presented in the 'Sustaining 
Communities' unit of the 'Social Environments' theme of the Qld 
Senior syllabus, but is highly relevant to urban studies in all States 
and in the Year 7 'Place & Liveability' unit of the Australian HaSS 
curriculum. 



Urban consolidation makes well-
planned green space all the 
more crucial today 



Why bother Planning? 

• Public spaces are developed with public funds. 
• Planning attempts to create an environment that 

people want to visit. 
• To ensure they re-visit, they must enjoy the 

experience. 
• So, planning is basically the process of creating 

spaces people want to use. 



Five Planning Principles 

•Accessibility 
•Social Equity 
•Legibility 
•Safety & Security 
•Sensory Richness 

 
 
 



Accessibility 

 

• Accessibility is the degree of ease of getting to 
and from a place 

• Can the place be accessed by car, bus, train, 
bike? 

• Ease of pedestrian movement is also important to 
plan for – people prefer to meander and avoid 
straight lines when they are relaxed 

• Wider paths allow meandering eg in mall 
 

 



Adequate car parking? 



Pedestrian and Cycle Access 



Social Equity 

• As far as feasible, the space caters to the 
needs of a range of people. For example: 

• Disabled as well as able-bodied 
• Elderly as well as young 
• Families as well as singles 
• Speakers from a non-English background as 

well as English speakers 
• Dog-lovers as well as those with children 
• Cyclists and pedestrians 



Social Equity 

• Equity does not mean equality. 
• Equality means the same. 
• Equity means what is fair. 

 
• It is fair that different types of people have the 

opportunity to enjoy a public space in ways that 
they want. 
• Eg designated children’s play areas;  romantic 

nooks for couples; liberty swing for wheelchair-
bound visitors. 









Liberty 
swing 





Zoning for Equity 

• Different stakeholders often make different 
demands upon a space, and so planning aims to 
best meet the needs of the different stakeholders 
by compromising if possible. 

• Compatible uses can share the same space. 
• Incompatible uses need to be separated eg 

noxious industry and residential; jetskiers, surfers 
and swimmers at a beach; cyclists and 
pedestrians on a pathway. 
 













Legibility (Readability) 

• Legibility means the environment is easy to read 
eg by providing clear signage and adequate 
lighting 

• Participation in the environment is not stressful eg 
wondering where to turn or where something is 

• Because people can negotiate a space that is 
legible without stress, they are more likely to 
return 

• Note some shops (eg Ikea) are made 
deliberately difficult to navigate 
 
 

 



Three types of signage 

• 1. Informative signage – this signage provides 
visitors with directions on where to go, or where 
things are – this signage aids navigation. 

• 2. Regulatory signage – this signage tells you 
what you are allowed to do in a space, warns 
visitors about hazards, and tells you what is not 
permitted. 

• 3. Interpretive signage – this signage interprets 
the surrounding environment, so the visit 
becomes an educational one. 



Informative  
Signage 



Informative Signage 
 







Regulatory Signage 













Interpretive  
Signage 



Interpretive Signage educates  



 





Legibility is more than signs 

• Legibility also means there is clear definition in a 
space.  This includes: 

• Clear delineation between public and private 
land 

• Clear where one can walk and one is not 
permitted – clear edges, buffers and gateways 

• People are directed without reliance on signage 
• When a space is clearly defined with clear 

borders and boundaries, people navigate it 
without stress. 
 



Clear paths add legibility 







Landmarks add legibility 





Safety & Security 

• The space is physically safe eg free from trip 
hazard or fall into river; steps are small 

• The space is well lit, catering for elderly and 
young children 

• The space discourages crime 
• People feel secure to walk in this space – and 

hence will be more likely to use the space and 
return. 



Security points 



Sensory Richness 

• The environment enriches the senses through the 
use of colour, texture, aroma or sound. 

• The place is kept looking attractive; urban blight 
does not occur 

• It is an appealing place to visit 
• How can we add colour? Create different 

smells? Add different sounds? Create different 
textures? 



Art adds interest 



Colour  
attracts 





Design attracts 







Aroma attracts 





Other principles eg Flexibility 

• People can use the space in different but 
compatible ways, so the space is able to 
function for a lot of different users. 

 
• At different times, the space can be easily 

modified to use in a different way when needed 
eg. open grassed areas. 



Flexible-use spaces 





Other principles eg. 
Environmental sensitivity 
• The space makes conservative use of energy 

and water resources eg solar lighting, recycled 
water 

• Design takes advantage of the distinctive 
features of the natural environment where the 
place is sited eg makes the most of water views 

• Opportunities to educate visitors on aspects of 
the environment are taken. 







Other principles eg.Amenity 
(Utility) 

• The space includes elements that human 
beings find useful when away from home eg 
seating, toilets, drinking water, food outlets, 
shade. 

• Amenities can be sketch-mapped by students 
to add value to field work, and their quality 
judged. 

• Consider amenities in the context of social 
equity eg extent to which the space caters to 
needs of  parents with young children. 



Evaluate the 
design of 
amenities 





Is design attractive? 







Other principles eg. Sense of 
Belonging 

• The space is welcoming eg positive signage – 
‘Please keep off the grass’ rather than ‘NO 
TRESPASSING’. 

• The space is personalised so people feel they 
belong. 

 



Do you feel welcome? 





Many principles may be 
observable at each stop 
• Regardless of 

which planning 
principle students 
choose to focus 
on, the same 
features of an 
area can be 
used to illustrate 
their analysis. 



Use your students as survey 
respondents 
• You don’t need to invade privacy of members of 

the public. 
• Your students can provide the data for analysis. 
• Conduct a visitor survey using them as 

respondents. 
• Five-point Likert scales allow easy graphing. 
• Do the survey on the bus home if it’s a long trip. 
• The more respondents, the more reliable the 

data. 



Graphing from Student Surveys 
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Survey Rating 

Figure 9: Is signage well provided and easy to read so one knows 
where to go? 

From Figure 9, it can be seen that 96% of respondents reported they 
were satisfied that the signage is well provided and easy to read so 
one knows where to go (that is, gave rating 1 or 2), while 4% were 
less satisfied.  





Resources for you 

• This PowerPoint presentation 
• Sample Field Report topic 
• Visitor survey with 5-point attitudinal scales on 

each of five planning principles 
• Sample good student responses to field trip 

assignment 
 

PLUS 
• Your local Council website 
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